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Established in 1922, Shanghai 

University is the largest university 

i n  t h e  C i t y  a n d  h a s  a  c l e a r 

i n t e r n a t i o n a l  o r i e n t a t i o n 

accompanying i ts  growth and 

development. It is one of the “100 

K e y  U n i v e r s i t i e s  f o r  t h e  2 1 s t 

Century” (the so-called Project 211 

by China's Government) and as 

such it has achieved the highest 

scientific, technical, and human 

resources standards to become a 

w o r l d - c l a s s  h i g h e r  e d u cat i o n 

institution.

Shanghai University has more than 

3,400 faculty members and hosts 

more than 40,000 students  in 

undergraduate,  graduate,  and 

doctoral programs; 2,000 of them 

come from 119 different countries. It 

operates in three main campuses, 

Baoshan, Yanchang, and Jiading, all 

in the city of Shanghai.

The University is internationally 

recognized for its research quality 

and impact as well as for its strong 

links with the government and 

companies in the economic capital 

of China.

Located in the heart of Shanghai,      

SHU MBA combines internationally 

renowned education with forward-

looking courses in line with the City ś 

latest developments in business, 

science, technology, and culture.

SHU MBA is one of the largest MBAs 

delivered in English in Mainland 

China and is leading in Global-Local 

and Whole-Person management 

education; as a result graduates 

have become part of multinational 

corporations and/or have started 

their own companies contributing 

thus to the growth of business and 

communities.

Most of this success is based on a 

unique and innovative personal 

and professional training model 

based on:

• compliance with global business 

ethics and professionalism

• proficiency in international 

business practices,

• change management 

capabilities, and

• collaboration among education, 

enterprises, and society.

China is the main driver of growth 

for the world's economy and a 

st rate g i c  o b j e ct i v e  o f  m o st 

multinational companies. China is 

also one of the largest foreign 

investors, Chinese companies are 

positioning themselves as strong 

international players bringing 

once-in-a-lifetime opportunities 

for global-local talents. In addition 

Shanghai, China's largest city, is the 

economic and financial hub of Asia 

and one of the most important 

business centres in the world; it 

offers plenty of international 

business opportunities as well as a 

unique combination of local and 

internat ional  socio -cultural 

experiences.
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AMBA-accredited.

• Only 2% of MBAs Less than 300 

programs in the world, less than 45 in 

Asia.

Internationally recognized in well-

known business education rankings  

2022.

• QS EMBA Ranking within the top 200 

in the world, 24 in Asia, 3 in mainland 

China,

• QS Global MBA Ranking within the 

top 200 in the world, 30 in Asia, 8 in 

mainland China

• Bloomberg Business Week 7 in Asia 

Pacific  Area,  3  in  mainland  China.

High employability rate and salary 

increase.

• 90%+ working in graduate jobs 

three months after graduation.

• 25% of graduates working in FT500 

companies.

• 200% salary increase after three 

years of graduation.

International exposure and 

experiences.

• Faculty members from more than 20 

different nationalities, coming from 

world renowned universities and 

business schools.

• 85%+ of faculty holding a PhD and 

50%+ holding a professorship

• Usually 8+ nationalities represented 

in the class.

• Optional business trips to experience 

first-hand management practices in 

different places, like the USA, the UK, 

Spain, France, Ireland, Belgium, 

India, Turkey, etc.

World-class aculty.f

• The only MBA program in China 

featuring a powerful combination of 

r e n o w n e d  p r a c t i t i o n e r s  a n d 

academics from both China and 

overseas.

Practical orientation and 

experimental learning.

• Core courses complemented by 

meetings with practitioners in the 

field to apply what is seen in the 

classroom.

Being-Doing-Knowing.

• A program designed around these 

three key areas to provide a complete 

and comprehensive learning and 

practical experience to develop 

outstanding talents and leaders.

The SHU MB  Mentor Scheme.A

• M e n t o r s  f r o m  b u s i n e s s  t u t o r 

participants in SHU MBA on the 

d e v e l o p m e n t  o f  r e s p o n s i b l e 

professional careers, creating a 

bridge between professional practice 

and MBA training.

Endless networking opportunities.

• SHU MB  organizes events and A

activities for its alumni network of 

more than 2,500 graduates, to widen 

opportunities for networking that add 

to Shanghai's dynamic business 

environment.

30 in Asia
8 in mainland China

7 in Asia Pacific Area
3 in mainland China
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SHU MB  is the first and only MBA program in China committed to the whole-person A

development based on a unique value proposition, the growth of the individual and of 

the professional. A winning and powerful combination aimed at developing GloCally-

focused professionals and better individuals to excel in today's globalized and 

digitalized  marketplace.

SHU MB  is a leading program designed to enhance the managerial and leadership A

skills of participants while strengthening their ability to face and solve the complex 

challenges of today's business environment, linking a global vision with a local 

approach.

It is a program crafted to prepare participants for leadership and transformational 

roles while developing critical and strategic thinking, innovation, entrepreneurial 

skills, and the encouragement of personal and professional development.

Personal and professional development at the 

core of the program's environment.

Global vision with local approach embedded in 

the contents and methodologies of each activity 

and the community.

Education-Community-Organisation Learning 

activities that go beyond the campus and are 

close to the corporate world and the community.
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20+

50% 90%+

8+
nationalities 

represented in 

the faculty

average of 

female 

participation

nationalities 

represented in 

the class

of lecturers with 

PhDs and 18 

years of 

professional 

experience on 

average

2000+

8 years
average working 

experience of 

participants

agreements 

with companies,

part of ECO
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Three possible 
pathways to start 
up your career

Innovation & Entrepreneurial Management
Business Academic Research
Lecture Series of Economics and Management

Business Practicum
Global Business Simulation and Decision

Business Model Innovation and
Entrepreneurial Team Management
Business Simulation Challenges in Greater China

Business Model Innovation
Entrepreneurial Team Management
Business Simulation Challenges in Greater China

Social science methodology

Overview of China (Overseas Students Only)
Cross-Border Managerial Communication
Cross-cultural Leadership Development

Business English / Business Chinese
Managing Thought and Method

Business English
Managing Thought and Method

Managerial Economics
Organizational Behaviour and Performance
Quantitative Methods for Management
Corporate Governance
Accounting for Decision Making
Human Resources Management
Operations Management
Corporate Finance
Global Strategic Management
Strategic Marketing
Information System Management and Big Data
Business Ethics, Sustainability and Professional Ethics
Global Enterprise Management

International Business Law
Global Perspective of Macroeconomics

Elective

Elective

Knowing
Global Local Business Knowledge

Being
Personal Development and Leadership

Doing
Career Intelligence
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GCMBA Pathway - Business functions - 3 courses in each pathway

• Strategic Marketing

• Human Resources Management

• Investment and Finance

• Logistics, Operations, and Supply Chain

› Business Environment Analysis
› New Media Marketing
› Brand Management

› Organizational Change and Innovation
› Talent Capital and Industry
› Talent Evaluation and Development

› Financial Analysis and Management of Enterprise Value
› Enterprise Internal Control and Risk Management
› Mergers, Acquisitions and Capital Operation

› Logistics Management
› Supply Chain Management
› Data-Driven Supply Chain Optimization and Business Innovation

GIMBA Pathway. Industries – 4 courses in each pathway

• Arts and Creative Industries

• Finance Industry

• Blockchain Industry

• Smart Manufacturing

• Retail Innovation and Shanghai Brands

› Operations Management in Arts and Creative Industries
› Investment and Financial Management in Arts and Creative Industries
› Arts and Creative Industries Cutting-Edge Practice
› Business Practicum

› CFA Professional Courses
› Fintech Innovation
› Financial Cutting-Edge Practice
› Business Practicum

› Introduction to Blockchain
› Blockchain Simulation and Practice
› Blockchain Cutting-Edge Practice
› Business Practicum

› Smart Manufacturing Industry 
› Strategic Emerging Industries and Technological transformation
› Smart Manufacturing Development and Prospects
› Business Practicum

› Consumer Insight and Market Research
› Retail Research, Planning, Operations, and Transformation 
› Product Design, Brand Management, and Value Creation
› Business Practicum

Pathways
Customise your MBA
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Faculty members in the program 

combine a balance between academic 

background and practitioner experience.

In general, they have around 20 years of 

profesional experience with at least 10 

years in senior management positions (in 

academia and/or in a major company). 

This leads to an experience that is shaped 

by the latest developments in the field 

offered to participants in the form of 

academic research and/or reflections on 

professional experience.

The great majority have completed 

postgraduate studies in internationally 

renowned universities/business schools 

at both Master's and Doctoral levels.

Positions in the corporate world include 

CEOs, Senior Advisors, and General 

Directors among other senior positions in 

national and multinational companies.
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Domestic students

Chinese applicants must take the GRK (national MBA 

entrance examination), which consists of an English 

language and Skills Tests, and in dicate SHU MBA among 

preferred options. Upon reception of the results, SHU MBA 

will carry out a comprehensive analysis of complete 

applications (including command of English) along  with a 

face-to-face interview.

International  students

Only for GLMBA. Candidates from non-English speaking 

countries should submit proof of command of English language 

(for example TOEFL 90 or IELTS 6.5),

• Copy of passport (photo page),

• Copy of undergraduate academic certificates and 

transcripts, in Chinese or English,

• Up-to-date CV showing a minimum of two years of 

professional experience,

• Two recommendation letters,

•  Complete application form.

Only complete application packages will be analyzed for admission.
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